


Background Information – Green Dot
The Green Dot Strategy is a comprehensive approach to violence prevention that capitalizes on the power 
of peer and cultural influence across all levels of the socio-ecological model. Informed by social change 
theory, the model targets all community members as potential bystanders, and seeks to engage them, 
through awareness, education, and skills-practice, in proactive behaviors that establish intolerance of 
violence as the norm, as well as reactive interventions in high-risk situations – resulting in the ultimate 
reduction of violence. Specifically, the program targets influential and respected individuals from across 
community subgroups. The goal is for these groups to engage in a basic education program that will equip 
them to integrate moments of prevention within existing relationships and daily activities. By doing so, new 
norms will be introduced and those within their sphere of influence will be significantly influenced to move 
from passive agreement that violence is wrong, to active intervention. For more program information, 
please visit http://www.livethegreendot.com/gd_strategy.html . 

Critical Mass of Active  and Effective Bystanders
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Piloted and evaluated with  8 
student organizations (approx. 520 
students).   Will modify and deliver 
to  more than 1200 students in 
Spring 2011.

Promoted via posters, table 
tents, fortune cookies, email 
blasts, course lectures and 
workshops across campus.

Accurate Social Norms Perceptions



Risk Management and RBS in Retail and Social Settings 

LEAD 
Training in 
Berkeley



Annual Research Summit

Stakeholder Engagement and Education

Webinars
•The Game Day Challenge: Effective 
Strategies for Addressing High-Risk Drinking 
at College Athletics Events
•The Greek Challenge: Effective Strategies 
for Reducing Alcohol Risk and Harms 
Among Fraternity and Sorority Members



AlcoholEdu for College
•Fall 2010 New Students
•Before semester started
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